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Performance Overview 2022 Q1
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Performance by Business Domain 2022 Q1
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Outlook of Passenger and Cargo Business
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Recent Result and Outlook of Int’l Passenger
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Japan Market by Demand Type and Channel 
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By Channel Leisure Channel 
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Leisure Market Review and Outlook

7

2,169 1,903 

4,318 

7,667 

13,443 

11,527 
13,054 13,428 

9,503 

4%

3%

5%

10%

16%

12%

14%

13%

15%

0%

2%

4%

6%

8%

10%

12%

14%

16%

18%

0

2,000

4,000

6,000

8,000

10,000

12,000

14,000

16,000

Apr May Jun Jul Aug Sep Oct Nov Dec

2022 By Month

Passenger YoY(vs2019)

22,926 

19,896 

10,899 

7,858 

2,602 2,040 1,312 688 383 18 

12%

29%

14%

18%

24%

16%

5%

1% 1% 1%
0%

5%

10%

15%

20%

25%

30%

35%

0

5,000

10,000

15,000

20,000

25,000

HNL PAC SEA EUR OCE KOR PRC TWN GUM HKG

2022 (Jul to Dec) by Route

Passenger YoY(vs2019)

IT fares IT fares



©Japan Airlines, ALL rights reserved.

Leisure Market Review and Outlook
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• Still hurdles in int’l leisure travel such as Soaring fuel prices, a sharp depreciation of the yen,

government’s measures to stimulate domestic travel 

• A recovery is expected mainly for Group travel toward early spring, and Package tour is also increasing YoY vs 2019

• Europe, North America and Hawaii are economically difficult for travelers, but there must be people who 

want to go abroad for the first time in a long time so there must be demand for nearby overseas markets

• Competitors are Okinawa in Japan, and Korea, Taiwan, and SEA, whose reservations are rising

Let's promote together to encourage those who want to go abroad for the first time in a while and guide them to GUAM

where they can enjoy an extraordinary feeling at overseas resorts instead of other destinations including Japan domestic.
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