@ “GUAM"” Tourism Forum

JAPAN AIRLINES

Japan Airlines Co., Ltd.
Atsuyoshi Kinoshita, Sales Panning Dept.
18t October 2022



COVID- 19
SAFITY RATING

% % ok kK

S[EYTRAX

-
SKYTRAX
Covid-19 Safety SKYTRAX
Rating
5-Star COVID-19 Excellence Award

SKYTRAX RiETRA
201
World Airline Star
Rating Worid's Best Economy Class
5-Star Best Economy Class Airline Seal

HEALTH APEX
Butmona WORLD CLASS
APEX APEX
BEST WIFI
Health Safety Powered IN EASTERN ASIA WORLD CLASS
by SimpliFlying Audit . i
Diamond
2021 Award for Excellence 'lll!m
in Corporate Disclosure
oD
CAA| The Securities Anal
BIR] mssecmme e 4
=55
T 022
iy e RSB EREA
IR Good Visual Award [P -
K74 500
Health and Productivity
ManagementBrand
| ESG Indices | x
2022 CONSTITUENT MSCI JAPAN
_,ﬁ""--, P EMPOWERING WOMEN INDEX |:W|Nj|
¢™ % FTSEBlossom™ f % FTSEBlossom
1 I ol Japan Sector THE BOCLUSICH OF JAPAN ABLINES CO, LTD. 1M ANY M5C1INDEX, AND THE USE OF MSCI
L y Japan Index L 1 ' . LOG0S, TRADEMARKS, SEAVICE MARKS OF INDEX NAMES HESET, DO NOT CONSTITUTE &
b 5 S  Relative Index SPONSORSHIF, ENDORSEMENT OR PROMOTION OF JAPAM AIRLINES CO., LTCL EY M5CI OR
ot K - ANY OF ITS AFFILIATES. THE M5 INDEXES AFE THE EXCLUSIVE PROPERTY OF MSCL MEC]
AND THE M5OI INDEX NAMES ANMD LOGOS ARE TRADEMARKS OR SERVICE MARKS OF M50

\

R ITS AFFILIATES. _/I

Mote (1) Regarding figures in tables of this material, amounts are rounded down to the nearest hundred million yen, and the second decimal
pointin  ratios is rounded off to one decimal point (2) LCC=Low Cost Carrier
_—We introduced ESG-related index selections to evaluate executive officer’s compensations. # indicates the applicable index.



&

Performance Overview 2022 Q1 snan momesnes
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Operational Preconditions/ASK

Fuel/FX Markets

FY21Q1 FY22Q1 | Vs. FY21Q1

Vs. FY21Q1

Singapore Kerosene 658.4 136.9 +100.1% International Domestic Total
(USD/bbl) Routes Routes

Dubai Crude Qil

(USD/bbl) 64.5 107.3 +66.4% +47.4% +66.4% +56.4%
FX Rate (JPY/USD) 108.7 125.3 +15.3%
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Performance by Business Domain 2022 Q1 sneoan asiones

Full Service Carrier A LCC £ s 4
Significant increase in revenue Losses continue but sign of recovery
by appropriate resource allocation in leisure and VFR¢) demand is evident

FY22Q1 Revenue FY22Q1 EBIT
FY22Q1 Revenue 3.3 JPY Bn V3.5 JPY Bn

EBIT of the two subsidiaries and
any factors related to the affiliated
company accounted for by the
equity-method, Jetstar Japan

consolidated subsidiaries,
ZIPAIR Japan and Spring Japan

153.1 JPY Bn | Revernues of the two | Ii

Mileage, Lifestyle, Infrastructure and Others

Int’l cargo revenue x1.4 YoY Increase in revenue by recovering
keeping good performance demand and consolidation of JALUX
FY22Q1 Revenue FY22Q1 Revenue i FY22Q1 EBIT
65.3 JPY Bn 47.0JPYBn | 7.7 JPY Bn

Full Service carrier # Visit Friends and Relatives

©Japan Airlines, ALL rights reserved. 3



Outlook of Passenger and Cargo Business “

JAPAN AIRLINES
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Recent Result and Outlook of Int’l Passenger N@N
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Japan Market by Demand Type and Channel @N

By Channel Leisure Channel
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Leisure Market Review and Outlook

IT fares

2022 By Month
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IT fares
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Leisure Market Review and Outlook

2022 by GRP/PKG
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JAPAN AIRLINES

IT fares
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« Still hurdles in int’l leisure travel such as Soaring fuel prices, a sharp depreciation of the yen,
government’s measures to stimulate domestic travel
* Arecovery is expected mainly for Group travel toward early spring, and Package tour is also increasing YoY vs 2019
* Europe, North America and Hawaii are economically difficult for travelers, but there must be people who
want to go abroad for the first time in a long time so there must be demand for nearby overseas markets
* Competitors are Okinawa in Japan, and Korea, Taiwan, and SEA, whose reservations are rising

Let's promote together to encourage those who want to go abroad for the first time in a while and guide them to GUAM
where they can enjoy an extraordinary feeling at overseas resorts instead of other destinations including Japan domest
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